
 

 

 

 

 

Assertion of the strategy_____________________________________________ 

The Atlantic Maritime Strategy, result of the mobilisation of the 

Atlantic territories and networks has been launched.  Based on its 

involvement in events such as the Atlantic Conference of Lisbon 

geared towards blue growth or during the presentations made before 

the European Economic and Social Committee, the CAAC confirms its 

status as Atlantic Urban Forum. 

Parallel to this, the network regularly publishes strategic documents 

and other reports, which are the result of considerable research work, 

contributing to an increase in the influence of 

the cities.  Therefore, the Atlantic Urban Strategy presented in April 

marks a turning point in the affirmation of the identity of Atlantic 

cities as engines of an innovative, creative, sustainable and, overall, 

urban.  

Likewise, the CAAC has continued its collaboration with the CECICN, an EU platform of 

nine urban networks (600 cities), in order to boost the integration of the urban dimension 

within the European policies and the territorial cooperation. To strengthen its position, the 

network has validated an agreement with the NGO, Blue Fish on the promotion of 

sustainable and responsible fisheries.  

With respect to the INTERREG Atlantic Area Operational Programme, 

the CAAC has intervened at different levels, ranging from support to 

the drafting of the programme to active participation in the Monitoring 

Committee. 

Working groups_________________________________________________________________ 

So as to enhance its think tank dimension, CAAC creates working 

groups. During the last year, three working groups have been 

created on: Creative Cities, Atlantic Territorial Marketing, and 

Ports and Fisheries. 

In order to support its positions, the CAAC has participated in the 

working groups of other institutions: Cities of Tomorrow and Structural funds (both of the 

European Commission-Brussels), Tourism and culture and Maritime Strategy (Atlantic Arc 

Commission), and Sustainable Development (CLIMAATLANTIC).  

Note on the report of activity in 2014 

 



 

 

Innovative projects__________________________________________________________________________ 

Among the different projects, of the CAAC and of its members, the launch of 

ATBRAND in 2014 marks a turning point in the promotion strategy of the 

Atlantic Arc cities.  Following the working group meeting held in June 2014 

in Liverpool, project partners met once again in La Rochelle in December.  In 

March 2015, San Sebastian will host the debates.  This project of the CAAC is 

led by the city of Dublin and has a budget of €1,138,510 funded at 65% by 

ERDF (INTERREG Atlantic Area). 

Two another Atlantic Area projects where the CAAC was a partner, are now closed. These 

are ANATOLE (Economy of proximity) and IMAGINA ATLANTICA (Numerical 

creativity). At the same time, network members are involved in a 

series of projects linked to the four pillars of sustainable 

development. Among them, the CLIMATLANTIC project 

(Reduction of the carbon footprint) or PREVENT and JOBTOWN 

within the social field.  

 

Increasing visiblity____________________________________________________________________________ 

The winner of the Atlantic City contest 2015 will be unveiled at the General Assembly.  

The social media, Twitter, Facebook and LinkedIn, used as tools to promote the activities of 

the CAAC and as dissemination points for the current events of its 

members, are also used as observation instruments to better follow 

coming European calls and programmes and diverse opportunities. 

In its blog, the CAAC continues to publish reports, briefings, 

newsletters and accounts on the participation of guest writers. The 

best articles of the website and the blog are sent in the newsletter to 

more than 500 Atlantic subscribers.  

The cities of the CAAC continue to receive advice, in different formats, 

about the financing programmes, as well as a lot of useful information 

about the search for partners or the participation in events. 


