
 

Design Brief communication: Frequently Asked Questions 

1. For the video, is it a shoot? 

No, it is a montage from pre-existing materials: interviews of mayors or staff, photos 

of member cities, interventions, etc ... However, we must consider the possibility of 

subtitles. 

2. What is the approach for the logo? 

The current logo does not exist in exploitable graphic version. It is a proposal of the 

staff of the association (Mmes Guéguen, Rodriguez and De Lecea). It must be defined 

in a workable version for printing, screening, etc… and also propose some variations 

according to the theme of work (see on the website our actions) where the central 

circle changes. Ex. A siren for the She4Sea campaign 

3. Define the concept « Map of the member cities » 

It is a geographical concept (map). A map of Europe with the members. If it can be 

embedded in the website, it should be interactive. 

4. 4. Define the concept "Data plate" 

A sign for the door at the minimum. 

5. Define the concept "Communication Strategy" 

A basic document: principles, objectives, target audience, preferred instruments…” 

6. Define the concept "Events" 

Suggestions to make our events more dynamic, especially the General Assembly. 

7. Define the concept "Train" staff 

A simple session of maximum ½ day for the staff of the Secretariat of the Association 

on principles of communication (internal / external) and some basic rules on Social 

Media. It could be recorded. 

8. 8. What to do in 2020? 

It’s up to the providers to make suggestions or give examples of other similar actions. 

It is not a question of carrying out the action itself (the budget will be voted at the 

2019 General Assembly), but to propose scenarios of action.  

9. Define the concept "Communication Pack" 

It's not limited to design. E.g. for the kakemono, the demand is a "physical" 

kakemono 

10. Computer network 

The association relies on 6-8 computers and a printer that should be able to work on 

wifi. 

11. Brochure - Projects 

A3 format infographic type, more visual than descriptive. 

12. Languages 

The translations can be expensive. Part can be done internally; the provider will have 

the opportunity to provide an estimation (number of words) off budget. 


